Trainer Guide.  
Module 3.4. “Developing 21st century skills in teaching a foreign language” 
Session 3.4.3. Developing Media Literacy In Teaching Foreign Languages
Audience: English teachers
Duration: 80 minutes
Session Outcomes:
By the end of the session, participants will be able to:
· get introduced with the term “Media”;
· understand the importance of media literacy and its development in language learning;
· learn to enable learners to use media appropriately;

Session Outline:
Greeting and Introduction. 5 min. (Slides 1-7)
Greet Participants and introduce the topic and present the agenda so that Ps have a clear imagination of what they are going to do during the session. Introduce the objectives of the session. 

Lead-in. Personalisation 5 min. (Slide 8)
· Divide Participants into small groups. Ask them to provide the other members of their group with the information about the last internet page each of them has visited on their cell phone. 
· Tell Ps to decide who will present the information introduced within small group discussion to the rest of the class.
· Invite the selected representatives of the small groups to introduce the information	about the discussed internet pages to the rest of the participants.
[bookmark: _GoBack]Introduction to Media and Media Literacy. 15 min. (Slide 9)
· Encourage Ps to discuss the questions: What media resources do you use? What are their advantages and disadvantages?
· Draw schematically a “road sign” like in Figure 1 on the slide 9 (in case the interactive white board is not available). The arrows of the “road sign” represent different media resources. Each media resource is linked to the definite colour: newspapers – blue, internet – orange, television – yellow, radio – green, magazines – red, not mentioned – purple. A box with stickers of six different colours (blue, orange, yellow, green, red and purple) is placed in front of the Ps. Ask to select the stickers of the definite colours and place them near the appropriate arrow on the board, while answering the question which type of media resources they most frequently use.
· Ask Ps to look at the scheme (Slide 9) and explain to them that media resources can be divided into two types (traditional and new) with further subdivision. Invite them to analyze to which type of media (traditional and new) belongs the media resource that was determined to be most frequently used by them in the previous task.
· Invite Ps to analyze the information presented in Figure 2 and to determine which advantages and disadvantages of different media resources were not mentioned by them in the group discussion in Activity 1.(Slide 10)
Practice the ways of developing Media Literacy  in teaching a foreign language. 50 min. (Slides 11-18)
· Inform Ps that while presenting the last internet page they had visited on their cellphones, they had a deal with different types of media content. To learn more about the media content types they will watch a video “Six types of content in media” (https://cutt.ly/SkvUIYc).
· Ask Ps to pay attention to the difference between the notions “fact” and “opinion”.
· Ps work in pairs. Ask them to read the presented sentences (See Handout 1) and to decide which of them provide opinion  and  which  provide  facts.
· Ask Ps to exchange their answer papers with other pairs and check each other’s answers, before they get the right ones from the trainer.
· Ask Ps to read the question below and answer it.
“What is opinion and why is it so dangerous and important in the media landscape?”
· To provide deeper understanding of the answer to the given above question, invite Ps to perform the activity called “Snowflake”. Ps need a sheet of paper and optionally scissors. Ask them to follow the given instructions.
		Trainer: “Fold the paper on the short side. Next, fold the paper on the long side. Tear off the bottom left corner. Now unfold the paper. Refold it first on the long side and then on the short side. Next, tear off the top right corner. Now unfold your papers. What have you got? Show it to the rest. Are your snowflakes similar or different? Why?” 
· Analyzing the results of the activity “Snowflake”, Ps discuss in what way it exemplifies the answer to the question “What is opinion and why is it so dangerous and important in the media landscape?”.
· Ps work individually. Ask them to match the types of content on the left with the content purpose on the right (See Handout 2)
CONTENT TYPE		PURPOSE
1. Advertising	                       a) to influence (what you believe)
2. Opinion	                       b) to influence (what you buy)
3. Reporting           		c)  to influence (how you think about the company)
4. Social Advertising		d) to influence your views (your political views, your political choices, etc.)
5. Propaganda			e) to inform
6. PR				f) to influence (how you behave, for the good of yourself or society)
Answer keys: 1b, 2a, 3e, 4f, 5d, 6c.
· Invite Ps to watch a video “Fork pro apple ad” (https://cutt.ly/xkvIaZV) and ask them to think of its purpose.
· Ps are asked to look at the set of slides which contain the examples of different types of media content (See Handout 3). They are invited to name the type of content presented on the slide and to give the reasons for their opinion.
· Invite Ps to analyze the internet page on their cell phone, which they have presented to the group in Activity 1, and to determine which purpose it follows (See Handout 4). The answers are released in the brainstorming mode with the follow up discussion of the results.
PURPOSE
a)	to inform
b)	to influence (what you believe)
c)	to  influence  (how  you behave,  for the good  of yourself  or society)
d)	to influence your views (your political views, your political choices, etc.)
e)	to influence (how you think about the company)		 
		f)	to influence (what you buy)
· Show Ps the picture (Handout 4), ask them to study it attentively and tell what popular social media are not depicted in it.
Answer keys: TikTok, Snapchat
· Divide Ps into 2 groups. One group writes down the pluses of social media and the other one jolts the minuses. The number of advantages and disadvantages depends on the number of students in a group. Each member of the group should give his/her own idea. Then ask the Ps to present the information to the class. Tip: you can ask Ps to write down the pros and cons of the social media they use most often.
· Divide Ps into small groups. Ask each group to make up their own list of social media safety tips and after completing the task elicit their ideas to  the  rest  of  the  class.  
· Ask Ps to read the list of tips on social media safety given in Handout 5. Encourage them to compare their lists of safety tips to the presented one.
· Encourage the Ps to do matching task to check their understanding of key terms.
· Ask students whether they are familiar with the concept “filter bubble”. Elicit their ideas. Provide them with the definition: “filter bubble is an environment and especially an online environment in which people are exposed only to opinions and information that conform to their existing beliefs” (https://cutt.ly/Fkbcdiu)
· Divide Ps into pairs and ask them to share their ideas on bursting filter bubbles. Provide Ps with the list of tips and ask them to name the unfamiliar ones.
Wrap-Up and Reflection. (Slide 19) 5 min.
· Summarize the key points of the session.
· Ask participants write 5 notions they have learned during the session as you monitor and assist. 

